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This year, to cross compare and validate the results of the online Calgary’s Vital Signs survey, NRG Research Group 

conducted three separate surveys:

Online survey invites all Calgarians to take the annual (since 2007) open link survey 

Panel survey asks randomly selected participants (from a pool of 20,000) to take the online survey 

Phone survey asks randomly selected participants a subset of questions from the online survey 

Both the online panel and phone survey were administered using demographic quotas for age, gender and quadrant 

of the city to ensure an accurate demographic representation of the population in proportion to actual city census data.

The number of participants to each survey is as follows;

Online; n= 1667

Panel; n=400

Phone; n= 500

The responses from participants of the open link online, the random sample phone and panel survey revealed no 

statistically significant differences between the three methodologies.

The online and panel survey results have been combined and form the basis of the 2017 Vital Signs report. For 

comparative purposes, a probability sample of 2,067 results in a margin of error of +/- 2.15%, 19 times out of 20. The 

margin of error associated with the telephone survey only is +/-4.8%, 19 times out of 20.

The detailed results of the combined online and panel surveys are presented in this report. The phone survey results 

are located in Appendix A.



LIVING STANDARDS – KEY POINTS:

• The downturn in the economy and rising unemployment rates are reflected in the current attitudes of Calgarians with respect to 
work/the economy. However, ratings on this area tend to increase among those with higher quality of life scores and a stronger 
sense of belonging.

• Education rates fairly well among Calgarians however it is affordability of post-secondary education that is an issue.

• Calgarians are quite positive in their ability to navigate Calgary by private vehicle, however attitudes are more negative when it 
comes to the availability of public transportation. Better transportation is also the most commonly identified improvement 
needed for a better quality of life in Calgary. However, Calgary performs well on the availability of bike pathways/lanes and in
recent years there has been an uptake in the number of bike commuters.

• 1 in 4 Calgarians currently rate the affordability of nutritious food as below average/poor – a feeling that is more prevalent 
among younger age groups.

• Within the area of housing, affordability is an issue across both the rental and home markets.
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LIVING STANDARDS – GRADES SUMMARY 2017



OVERALL 
GRADE = B 

40%

19%

28%

12%

10%

Overall rating for 
standard of living in 

Calgary

Standard of living is rated lowest among those aged 45-54 (52% of whom rate this 
as excellent/good).

Standard of living scores increase along with;
• Higher quality of life scores
• A stronger sense of belonging
• Satisfaction with work/home life balance
• Presence of paid employment



EDUCATION/
LEARNING

OVERALL GRADE = B

Overall rating for 
Calgary on education

35%

12%

42%

8%5% 8% 16%

27% 18%
8%

42%
41%

24% 31% 39%

29%

8%

GRADE = B GRADE = B

GRADE = C+

Access to adult 
education 
programs

Access to quality 
education for you 
and your family

Affordability of 
post-secondary 

education 

Q. How would you grade the following:

Education ratings do not 
differ by age or gender, 
however, overall ratings on 
education are highest 
among those who have 
been in Calgary 5 years or 
less (64% rate this is 
excellent/good vs. 53% 
among those living here 
for more than 5 years).

Calgarians are quite positive with respect to their access to education, however, affordability of post-secondary 
education is an issue



19% 21%
9%

30% 29%

34% 31%

Affordability of 
nutritious food

Opportunities to 
grow your own food 

(i.e. backyard 
gardens/community 

gardens)

GRADE = B- GRADE = C+

OVERALL GRADE = B-

14%
7%

11% 10%

FOOD

Q. How would you grade the following:

Ratings on affordability of 
nutritious food actually 
increase with age; 52% of 
those aged  55+ rate this as 
excellent/good vs. 39% 
among those under 35. 
Ratings on opportunities to 
grow food also increase with 
age. 

Therefore  is there more 
education needed of the 
younger generation in terms 
of where to buy/how to buy? 
i.e. in season etc?

Overall rating for 
Calgary on food

40%

8%

34%

14%

1 in 4 Calgarians rate the affordability of nutritious food as below average/poor – a feeling that is more prevalent 
among younger age groups



10% 11% 21%

21% 16%
8%

42% 43%

24% 24% 28%

30%

12%

Availability of 
bicycle pathways 

and bike lanes

Ability to get 
around Calgary by 

private vehicle

Availability of public 
transportation to 
meet your needs

GRADE = B GRADE = B

GRADE = C+

35%

7%

36%

15%

OVERALL GRADE = B-

Overall rating for 
Calgary on 

transportation

TRANSPORTATION

Q. How would you grade the following:

Calgarians are quite positive in their ability to navigate Calgary by private vehicle, conversely they are more negative 
with respect to the availability of public transportation.  

Calgarians are quite positive towards the availability of bike pathways/lanes, and an increase in bike commuter usage helps supports this 
attitude. On the other hand, Calgarians are less positive towards the availability of transportation that meets their needs, in fact a third (33%) 
rate this as below average or poor. Consequently, when asked what would improve their quality of life, better transit came out as the top 
factor.



TRANSPORTATION

• Overall, Calgary performs well on the availability of bike pathways/lanes however it is students and those under 45 that are less 
satisfied (30% of students deem this as below average/poor while among those aged <45 this proportion is 17%).

• Females have higher ratings with respect to their ability to get around Calgary by private vehicle (64% rate this as 
excellent/good vs. 52% among males).

• Seniors (65+) have the highest ratings with respect to availability of public transport - 53% rate this as excellent/good while 
ratings among younger age groups are lower (37%). Anecdotally, seniors tend to have a stronger reliance on public 
transportation and their choice of residence may include a closer proximity to public transportation routes. 

A CLOSER LOOK AT TRANSPORTATION RATINGS AMONG CALGARIANS:



OVERALL GRADE = C+

GRADE= B
GRADE= B- GRADE= B- GRADE= B-

24%

33%

29%

10%

18%

29%

30%

15%

18%

34%

22%

15%

13%

30%

30%

18%
9%11%8%

35%

26%

24%

11%
Ability to afford 
necessities, such 
as food, shelter, 

clothing

Ability to afford 
more than just 

the necessities of 
life

Ability to find 
suitable 

employment 

Opportunities for 
career 

development and 
growth

Overall rating for 
Calgary on 

work/economy

WORK/
ECONOMY

Q. How would you grade the following:

One in four (26%) rate their ability to find suitable employment as below average or poor and a similar proportion (27%) see their 
opportunities for career development and growth as below average/poor. However, 85% of Calgarians would rate their ability to afford 
the necessities as average or higher.

The downturn in the economy and rising unemployment rates are reflected here in the current attitudes of Calgarians 
with respect to work/the economy.



WORK/
ECONOMY

A CLOSER LOOK AT WORK/ECONOMY RATINGS AMONG CALGARIANS:

• Ratings on work/economy generally increase along with;
o Higher quality of life scores
o A stronger sense of belonging
o Greater satisfaction with work/home life balance

• Being able to afford the necessities in life is something that is rated consistently across all ages and gender, however when it
comes to being able to afford more than the necessities ratings improve with age (40% of those under 35 rate this as 
excellent/good vs. 59% among those aged 65+)

• Relative to those working in the business sector, those in government jobs are more likely to have positive ratings for Calgary’s 
economy (26% of those working in the business sector rate Calgary’s economy as excellent/good vs. 38% among those 
working in the government)

• Being able to find suitable employment is an area with weak ratings among those aged 55-64 (38% of whom rate this as 
below average/poor). This age bracket is closest to retirement and hence a change in employment status (i.e. redundancy) is 
likely to have the largest impact due to limited potential hiring opportunities.



25% 24%

18%

20% 23%

35% 28%

Availability of 
affordable rental 

accommodation to 
meet your needs

Availability of 
affordable home 

ownership options 
to meet your needs

GRADE = C GRADE = C

40%

20%

25%

12%14%

OVERALL GRADE = C

Overall rating for 
Calgary on housing

HOUSING

Q. How would you grade the following:

• Ratings on the availability of affordable home ownership improve with age as 53% of those under 35 rate this as below average or poor 
vs. 30% among those 65+). Meanwhile, ratings on availability of affordable rental accommodation do not differ by age but are weaker 
in the SE (17% excellent/good) and stronger in the SW (31% excellent/good).

• Unsurprisingly, financial/life circumstances play a role in these ratings. Those who are looking for paid work or suffering a long term 
illness have weaker ratings for Calgary when it comes to housing (within each of these groups 61% rate this as below average/poor).

Calgary’s high apartment rental 
rates are reflected in attitudes 
towards affordability where over a 
third (39%) rate this as below 
average. 

Data indicates there is not a lack of 
availability (due to current vacancy 
rates) but one of affordability.

Affordability of housing is an issue for Calgarians – both within the rental and home markets.



GRADE= B GRADE= B GRADE= B GRADE= B

33%

40%

18%

7%

24%

44%

22%

8%

21%

46%

22%

8%

21%

41%

23%

11%

9%11%8%
Opportunities to take 

part in leisure and 
recreation activities 

of your choice

Your state of 
mental 
health

Your state of 
physical 
health

Your ability to 
access health 

care in a timely 
manner

Affordability of 
leisure and 

recreation activities 
of your choice

GRADE= B-

15%

31%

30%

16%
8%

HEALTH/
WELLBEING

Q. How would you grade the following:

• Ratings on health and wellbeing generally increase along with;
o Higher quality of life scores
o A stronger sense of belonging
o Greater satisfaction with work/home life balance

• Ratings on physical health and opportunities to take part in leisure/recreation activities are consistent among the age groups, however 
mental health ratings improve with age as well as the perceived affordability of leisure/recreation activities  



COMMUNITY CONNECTIONS – KEY POINTS:

• For the most part, Calgarians are quite connected in their communities

o Over 1 in 2 Calgarians are engaged in some way in their community or feel they have the opportunity to make a difference 
in their community.

o Calgarians’ have a strong degree of conviction around the benefit of inclusion in society and Calgarians’ acceptance of 
people from different backgrounds is equally evident to both newcomers and longer term residents.

o Calgarians are pretty positive about their opportunities to participate in citizenship activities.

o Calgarians give to their communities in the form of both money and time and regular volunteers indicate higher quality of 
life scores, feel they have a stronger sense of belonging and are more satisfied with their work/home life balance. 

• Calgarians typically feel safe in their homes/neighbourhoods but when it comes to knowing their neighbors well enough to ask 
for help they are a little less certain.

• While potential issues exist around insufficient youth employment opportunities, 7 in 10 agree the city is a great place to raise 
children.

• Among those 65+, 1 in 2 feel Calgary is a great place for seniors to live, however, affordable housing is a key issue for seniors 
living in Calgary.



3%

3%

2%

2%

2%

2%

9%

9%

9%

7%

6%

4%

16%

15%

11%

15%

8%

9%

37%

36%

41%

37%

39%

30%

35%

36%

37%

39%

45%

55%

I am happy with my social network

I feel a strong sense of purpose in my life

I feel that I am able to cope with my daily stress

I have a high level of self-esteem and self-respect

I am satisfied with my home life

I am surrounded by loving family, companions, or friends

Strongly disagree Disagree Neutral Agree Strongly agree

85%

• Over 80% of Calgarians are satisfied with their home life (84%) and a very similar proportion (85%) are surrounded by loving families, companions or 
friends. 

• Happiness with social networks remains relatively static among those under 55 (68%) but increases among those aged 55+ (72% among those 55-64 
and 82% among those 65+). Agreement on this area is stronger among longer term Calgary residents (37% of those who have been here 10+ years 
strongly agree vs. 20% among those who have been here less than 5 years).

• Those with weak sense purpose in life tend to be those who are also more likely to be unable to cope with their daily stress, i.e. those who are 
unemployed, looking for paid work or suffering from a long term illness.

Q. Please rate your level of agreement with the following statements

WELLNESS

84%

76%

78%

73%

72%

Those with a strong sense of purpose in life are also more likely to be active volunteers, regular donors to charity and 
have a strong quality of life and strong sense of belonging to their community.



CITIZENSHIP

3% 5%

12%

41% 37%

38% 38%

17% 18%

Opportunities for 
you to 

participate in 
democratic 
processes

Being able to 
exercise your 

individual rights 
and freedoms

GRADE = B+ GRADE = B+

Ratings do not differ by age, however, females have higher 
citizenship ratings relative to males 
• 82% rate the opportunities as excellent/good vs. 74% among 

males
• 79% rate the ability to exercise their individual 

rights/freedoms as excellent/good vs. 68% among males

Citizenship ratings grow stronger with higher quality of life 
ratings and a stronger sense of belonging.

Q. How would you grade the following:

Calgarians are pretty positive about their opportunities to participate in citizenship activities



COMMUNITY 
ENGAGEMENT

6%

6%

4%

10%

10%

7%

22%

18%

20%

36%

34%

37%

27%

33%

33%

I feel I have the opportunity to make a difference in my
community

I participate actively in my community of interest (i.e.
sports organization, arts group, nature group, spiritual

group)

I am personally committed to taking part in activities
that strengthen democracy (i.e. voting, write a letter to

a politician, attending public meetings)

Strongly disagree Disagree Neutral Agree Strongly agree

69%

67%

63%

• Those more likely to participate in their community of interest are those who are satisfied with their work/home life balance (74% 
agree) and those with a strong sense of belonging (77% agree). Strength of community engagement increases with higher quality
of life scores and is associated with a higher frequency of volunteering/donating to charity. 

• Those aged under 35 are less likely to feel they have the opportunity to make a difference in their community (58% agree) or are
committed to taking part in activities that strengthen democracy (64% agree).

Q. Please rate your level of agreement with the following statements

Over 1 in 2 Calgarians are engaged in some way in their community or feel they have the opportunity to make a 
difference in their community.



6% 6%

5%

3%

12%

15%

10%

23%

41%

32%

53%

36%

54%

All Calgarians should be entitled to a living wage

I am concerned about the level of poverty in our city

Reducing poverty is important to the well-being of the
city

Strongly disagree Disagree Neutral Agree Strongly agree

86%

78%

76%

• A majority of Calgarians (78%) are concerned about the level of poverty in the city. There is also a strong level of agreement (86%) that 
reducing poverty is important to the well-being of the City. Three quarters of Calgarians support a living wage.

• Females are more concerned with the level of poverty (85% vs. 67% among males). Concern here is also very strong among volunteers 
(80% vs. 67% among non volunteers) and those who donate to charity (79% vs. 67%). The same skews hold true for agreement on poverty 
reduction being important to the well being of the city. 

• Those under 35 are most likely to agree that all Calgarians should be entitled to a living wage (82% vs. 76% among all other ages)

Q. Please rate your level of agreement with the following statements

POVERTY

Those who exhibit stronger concerns about poverty are also more regular volunteers and charitable donators – an 
indication that attitudes are being translated into support for the community.



11% 12%

9%

22%

25%

28%

27%

28%

30%

More should be done to create opportunities for
Indigenous peoples (i.e. employment, education,

housing)

There should be more opportunities to support cross-
cultural education and awareness based on

recommendations from the Truth and Reconciliation
Commission

Strongly disagree Disagree Neutral Agree Strongly agree

57%

56%

• More than 1 in 2 Calgarians  (57%) feel there should be more opportunities to support cross-cultural education and awareness based on 
recommendations from the Truth and Reconciliation Commission. A similar proportion feel more should be done to create opportunities 
for Indigenous Peoples (i.e. employment, education, housing).

• Females , those aged under 45 and those who have been in Calgary up to 5 years are more likely to be in agreement with these 
statements.

Q. Please rate your level of agreement with the following statements

INDIGENOUS 
PEOPLES

The degree of neutrality around opportunities for Indigenous Peoples could potentially indicate a degree of 
unawareness



4% 14%

5%

16%

12%

50%

26%

15%

53%

Calgarians are accepting of people with different
backgrounds

Inclusion of people from different cultures benefits
everyone

Strongly disagree Disagree Neutral Agree Strongly agree

79%

65%

• Calgarians are largely in agreement that inclusion benefits everyone and two thirds (65%) feel that Calgarians are accepting of people 
with different backgrounds.

• These perceptions do not change with respect to length of time in Calgary, however those with a weaker sense of belonging are more 
likely to disagree that Calgary is accepting of people with different backgrounds (49% among those with a very weak sense of belonging)

Q. Please rate your level of agreement with the following statements

IMMIGRANT 
NEWCOMERS

Calgarians’ have a strong degree of conviction around the benefit of inclusion in society and Calgarians’ acceptance of 
people from different backgrounds is equally evident to both newcomers and longer term residents 



• Around two thirds (66%) agree that youth in Calgary have opportunities to be involved in their communities however less than 4 in 10 
(38%) agree that Calgary youth have sufficient opportunities for employment. For 7 in 10, Calgary is seen as a great place to raise 
children.

• Feelings toward community and employment opportunities for youth are similar among the under 35s

Q. Please rate your level of agreement with the following statements

YOUTH

While there are some potential issues around sufficient opportunities for youth employment in Calgary, 7 in 10 agree 
the city is a great place to raise children

9% 25%

10%

7%

27%

21%

20%

32%

48%

43%

6%

18%

27%

Youth in Calgary have sufficient opportunities for
employment

 Youth in Calgary have opportunities to be involved in
their communities

Calgary is a great place to raise children

Strongly disagree Disagree Neutral Agree Strongly agree

70%

66%

38%



• Only a third (33%) believe that seniors in Calgary generally have a high standard of living and a quarter (25%) feel they have access to 
affordable housing. Relative to other parts of Alberta, there is less availability of housing under $3000 per month.

• Among all Calgarians, feelings are divided on whether or not Calgary is a great place for seniors to live – however feelings are more 
positive among those aged 65+ (here 50% feel this is true). 

Q. Please rate your level of agreement with the following statements

SENIORS

Affordable housing is a key issue for seniors living in Calgary

15%

12%

9%

31%

26%

22%

28%

29%

32%

22%

28%

30%

3%

5%

7%

Seniors have access to affordable housing

Seniors in Calgary generally have a high standard of
living

Calgary is a great place for seniors to live

Strongly disagree Disagree Neutral Agree Strongly agree

37%

33%

25%



Those who feel safest in their 
neighbourhoods are those living in the NW 
(36% of these residents rate this as excellent 
vs. 31% for the SW, 21% for the SE and 20% 
for the NE). 

Ratings are also higher in the NW when it 
comes to knowing neighbours well enough to 
ask for help.

Q. How would you grade the following:

NEIGHBOURHOOD

Calgarians typically feel safe in their homes and neighbourhoods but are a little less certain about knowing their 
neighbours well enough to ask for help.

5% 6%
7%

37% 30%
30%

41% 43%

16% 19% 22%

30%

The degree to 
which you feel 

safe in your 
home

The degree to 
which you feel 

safe in your 
neighbourhood

I feel I know my 
neighbours well enough 

to ask for help / offer 
my assistance when 

needed

GRADE = B+ GRADE = B
GRADE = B

11%



FREQUENCY OF CHARITABLE DONATIONS

34%Once a month

19%Once every 3 months

17%Once every 6 months

23%Once a year

7%Never

REGULAR

SEMI-REGULAR

INFREQUENT

NON DONATOR

FREQUENCY OF VOLUNTEERING

40%Once a month

13%Once every 3 months

12%Once every 6 months

17%Once a year

18%Never

REGULAR

SEMI-REGULAR

INFREQUENT

NON VOLUNTEER

• 97% of Calgarians state they either donate to charity or volunteer their time. These two acts also go hand in hand for many; 86%
of those who are regular charitable donators also volunteer on a regular or semi regular basis.

• Volunteering frequency increases with age as 30% of those aged under 35 consider themselves regular volunteers while among 
those aged 65+ this increases to 52% (this same age skew exists with respect to charitable donations). Frequency or incidence of
volunteering does not differ between those in paid work, those looking for work or students.

DONATING/
VOLUNTEERING

Calgarians give to their communities in the form of both money and time and regular volunteers indicate higher quality 
of life scores, feel they have a stronger sense of belonging and are more satisfied with their work/home life balance



81%INCIDENCE OF VOLUNTEERING IN CALGARY:
% WHO ARE REGULAR VOLUNTEERS 
(AT LEAST ONCE A MONTH):

40%

36% 31% 27%

Top 3 areas volunteered in:

Local/Community Specific event/fundraising
Education

Other popular areas:

Less common areas:

23%23% 22% 17%19%

Sports/recreation Arts/Heritage Children/Youth Social justice Religion

13% 13% 12% 9%

Seniors Environment Hospitals/health Animal welfare

VOLUNTEERING 
ACTIVITIES

Community/special events and education based activities prove the most common among Calgary volunteers



SENSE OF BELONGING

16%Very strong

49%Somewhat strong

29%Somewhat weak

5%Very weak

66% have a strong 
sense of belonging

34% have a weak 
sense of belonging

FREQUENCY OF FEELING UNCOMFORTABLE/OUT OF PLACE

47%Very rarely/never

26%Rarely

20%Sometimes

5%Often

2%Very often/always

• Strength of belonging increases with age and conversely feelings of discomfort diminish with age. 
o Among those under 35, over 1 in 2 (57%) have a strong sense of belonging while amongst those aged 65+ this increases to 75%.
o 90% of those aged 65+ rarely or never feel uncomfortable, while among those aged under 35, 63% feel the same way. In addition, 

28% of the under 35s sometimes feel uncomfortable.

• Those with a strong sense of belonging includes those in the NW or SW (69% vs. 57% among those in the SE/NE), those who have been 
living in Calgary for >10 years (68% vs. 53% among those who have lived in Calgary for less) and regular/semi regular volunteers (76%) or 
charitable donators (75%).

• Those more likely to have a weak sense of belonging include those currently unemployed (49%) or looking for work (55%), non 
volunteers (55%) and those who infrequently (42%) or never (65%) donate to charity.

BELONGING

73% rarely/never
feel uncomfortable

7% often feel 
uncomfortable 

Two thirds of Calgarians have a strong sense of belonging – a feeling that increases with age



Almost 2 in 3 Calgarians are satisfied with their work/home life balance

WORK / HOME 
LIFE BALANCE

5% 15% 19% 43% 19%

Very dissatisfied Dissatisfied Neutral Satisfied Very satisfied

SATISFACTION WITH WORK/HOME LIFE BALANCE

• Females and males are equally happy with their work/home life balance while satisfaction does increase slightly with age (57%
satisfaction among those under 35 vs. 65% among those aged 55-64). Unsurprisingly, retirees exhibit the most satisfaction here at 76%.

• Government employees are more satisfied relative to those in the business sector (67% satisfied vs. 60% respectively).

• Satisfaction with work/home life balance increases along with higher quality of life scores and a stronger sense of belonging.

62% total satisfaction



FREQUENCY OF STRESS RELATING TO PERSONAL FINANCES FREQUENCY OF FEELING LONELY

22%Very rarely/never

30%Rarely

34%Sometimes

10%Often

3%Very often/always

52% rarely/never
feel lonely

13% often feel 
lonely

Personal finance stress is currently affecting over 2 in 3 Calgarians, while loneliness affects 1 in 2 – both of these are 
more prevalent among the younger generations.

OTHER WELLNESS 
INDICATORS

11%Very rarely/never

20%Rarely

36%Sometimes

22%Often

11%Very often/always

31% rarely/never
encounter stress due 
to personal finances

33% often encounter 
stress due to 
personal finances

• Males are less inclined to feel stress relating to personal finances (29% often this vs. 35% among females). The incidence of this type of 
stress diminishes with age and is weakest among those aged 65+ (55% of whom never or rarely feel this stress). 

• Loneliness is most prevalent among those aged under 35 (19% of whom often/always feel lonely vs. 7% among those aged 65+). 

• Loneliness is also more likely to effect those looking for work (24% of whom arte often lonely) and those going through a long term 
illness (28%). 

• Loneliness and the frequency of encountering stress due to personal finances diminishes with higher quality of life scores and greater 
levels of satisfaction with work/home life balance.



ARTS – KEY POINTS:

• Calgarians view the Arts as dialing up ‘community connectedness’ and this feeling is particularly evident among those with a 
strong sense of belonging and quality of life.

• Calgarians are largely in agreement that arts and culture enrich communities making them a better place to live (over 8 in 10
would agree with this statement).

• Calgarians see the Arts as ‘broadening their horizons’ from an internal and external perspective. Arts is a medium by which they
can express themselves and also be exposed to new ideas.  Arts can also offer individuals pride in their city, a sentiment most 
strongly exemplified among those with a higher quality of life.



8% 17%
7%

9%
8%

42% 30%

28% 37%

Availability of arts 
programs and 

events to meet 
your needs

Affordability of arts 
programs and events 
to meet your needs

GRADE = B

GRADE = B-

32%

14%

42%

9%

OVERALL GRADE = B

12%
7%

21%

Overall rating for 
Calgary on Arts

Q. How would you grade the following:

Ratings on both availability and 
affordability of arts 

programs/events increase with 
age and are stronger among 

those with a higher quality of 
life / sense of belonging.

For Calgarians the issue with arts is affordability rather than availability



Q. Some people say the arts offer many benefits to neighbourhood communities – some of the benefits are listed below. Of these which are most 
important to you?

None - don't believe there are any benefits

Other

Engages seniors

Makes a community safer

Supports local businesses

Engages young people

Brings neighbours together

Makes the neighbourhood a better place to live

Contributes to a sense of community

11%

3%

13%

14%

27%

33%

37%

55%

59%

• Females are more inclined to feel that arts contributes to a 
sense of community (64% vs. 52% among males)

• Students are more likely to feel that arts engages young 
people (49%) and supports local businesses (37%)

• The stronger someone’s sense of belonging and quality of 
life the more they are likely to see the benefits of arts in 
terms of;

o Contributing to a sense of community
o Making neighourhoods a better place to live
o Bringing neighbours together

Calgarians see the Arts as playing a role in ‘community connectedness’ – a sentiment that holds strong particularly 
among those with a strong sense of belonging and quality of life

NEIGHBOURHOOD 
BENEFITS



Over 8 in 10 Calgarians feel arts and culture enrich communities making them a better place to live 

VALUE OF ARTS AND 
CULTURE

11% 10%

6%

5%

5%

6%

6%

5%

4%

5%

3%

24%

19%

17%

18%

16%

16%

14%

16%

12%

11%

26%

36%

33%

35%

33%

29%

32%

31%

29%

27%

30%

36%

42%

40%

42%

46%

45%

46%

51%

57%

There should be greater emphasis on public art in Calgary

I enjoy the expression of visual and hand-made arts

The arts help me appreciate other perspectives and cultures

Maintaining cultural heritage is important to me

I enjoy attending festivals and/or concerts

Arts and culture is important to me

I enjoy the theatrical arts

Art helps bring people together

A strong arts and culture scene is key to creating a vibrant city

Arts and culture enrich communities making them a better place to live

Strongly disagree Disagree Neutral Agree Strongly agree

85%

Q. Please rate your level of agreement with the following statements

81%

77%

77%

75%

75%

75%

74%

71%

56%

• Females are more likely to agree with all of these statements and agreement increases along with higher quality of life scores and 
feelings of belonging.

• Those under 45 are most likely to agree that;
o There should be a greater emphasis on public art in Calgary (63% vs. 51% among those 45 and over)
o The arts help me appreciate other perspectives and cultures (79% vs. 70% among those 45 and over)



Q. Some people say the arts offer many benefits to individual – some of the benefits are listed below. Of these which are most important to you?

None - don't believe there are any personal benefits

Connects spiritually

Relieves stress

Makes me feel proud of where I live

Contributes to their social lives

Entertains

Provides a creative outlet for people

Helps people express or develop creative talents

Exposes people to new ideas

7%

11%

24%

25%

26%

36%

37%

46%

54%

• In general, females are more likely to see individual 
benefits offered by the arts

• Retirees are most likely see the entertainment benefit 
provided by the arts (45%)

• Students are most likely to feel that arts benefits them by 
making them feel proud of where they live (42%)

• The stronger someone’s quality of life the more they are 
likely to see the benefits of arts in terms of;

o Exposing people to new ideas 
o Making someone feel proud of where they live

Calgarians see the Arts as ‘broadening horizons’ from an internal and external perspective – it is an outlet to both 
express oneself and be exposed to new ideas.  Arts can also offer individuals pride in their city – a factor that is more 
strongly exemplified among those with a higher quality of life.

INDIVIDUAL
BENEFITS



ENVIRONMENT – KEY POINTS:

• Calgarians are highly supportive of the environment/sustainability and ratings on environment generally increase along with 
higher quality of life scores and a stronger sense of belonging.

• Demographically those living in the NE quadrant have the weakest environmental perceptions among Calgarians.



CALGARY’S 
ENVIRONMENT

OVERALL 
GRADE = B 

Water 
quality

Green 
space and 

parks

Opportunities 
for recycling/ 

waste 
reduction

Air quality Conservation 
of natural 
areas and 

lands

Protection 
of rivers and 

wetlands

Providing 
alternative 

transportation 
options aimed 

at reducing 
carbon 

emissions 

GRADE= B+ GRADE= B GRADE= B GRADE= B
GRADE= B GRADE= B

GRADE= B-
38%

41%

17%

30%

43%

20%

29%

48%

17%

25%

50%

20%

19%

45%

25%

19%

44%

27%

10%

30%

34%

5%
18%
8%

7%7%

46%

16%

28%

12%

8%

Overall rating for 
Calgary on 

environment

Q. How would you grade the following:



CALGARY’S 
ENVIRONMENT

A CLOSER LOOK AT ENVIRONMENT RATINGS AMONG CALGARIANS:

• Ratings on environment generally increase along with;
oHigher quality of life scores
oA stronger sense of belonging

• In terms of environment, age and gender do not play a role in differentiating opinions however place 
of residence does have an influence with residents in the NE holding the weakest perceptions.

o In the NE, almost 1 in 5 (17%) rate green space and parks as below average or poor (in other regions only 5% feel 
the same way).

oRatings for Calgary on conservation of natural areas and lands are noticeably weaker in the NE where residents are 
twice as likely to deem this as below average/poor compared to all other Calgary quadrants (20% vs. 9% 
respectively).

oResidents in the NE also rate Calgary lower with respect to protection of rivers and wetlands and water quality.



ENVIRONMENT & 
SUSTAINABILITY

Q. Please rate your level of agreement with the following statements

9%

7%

5%

27%

24%

25%

61%

64%

65%

Environmental sustainability is important to me

I dispose of  household products containing corrosive,
toxic or flammable ingredients in an environmentally

conscious manner

I am committed to recycling as often as I possibly can

Strongly disagree Disagree Neutral Agree Strongly agree

90%

89%

88%

Calgarians have a large degree of support for the environment/sustainability

• Recycling commitment and environmental sustainability is stronger among females and increases with stronger quality of life 
scores and feelings of belonging

• Proper disposal of products with a negative environmental impact is least prevalent among the under 30s (79%) and stronger 
among those aged 45+ (93%)



Relationships

79%

Q. Which three of the following are the most important to you?

48% 30% 29%

Health
Spare-time/ 

holidays
Work

18% 17% 17% 15% 13% 12%

Sport/fitness Education Arts/culture Philanthropy Money
Religion/ 

spirituality

Less common values;

Other main values:MOST IMPORTANT VALUE:

Above all else, Calgarians deem relationships to be the most important. Health and work/holidays round out the top 
four.



OVERALL 
GRADE = B 

50%

24%

20%

12%

5%
Overall rating for 

Calgary on 
Quality of Life

Nothing

Better infrastructure/roads

Lower taxes

More bike paths/walking paths

More diversity/less racism

More job creation

Reduce cost of living / make it more affordable

More diverse economy/Better economy

Better council/listen to citizens

Better planned neighbourhoods

Improvements to govt spending / taxpayer money

More affordable housing

Improve transit/public transportation

1%

6%

6%

6%

6%

7%

7%

8%

8%

9%

9%

12%

18%

IMPROVEMENTS FOR QUALITY OF LIFE IN CALGARY

Few rate their quality of life in Calgary as below average and the areas most likely to improve this are better transit and 
more affordable housing. Those with a weaker quality of life place a greater necessity on economic factors.

Those with weaker quality of life scores (below average/poor) are more likely to 
want improvements related to improving their economic outlook;

o Improvements to govt. spending/taxpayer money (17%)
o Better council/listen to citizens (19%)
o More job creation (20%)
o Lower taxes (19%)

Quality of life improves with age for Calgarians –
23% of those aged under 35 rate their quality of 
life as excellent while among those 55+ this rises to 
30%. Higher quality of life scores are also 
associated with a stronger sense of belonging and 
higher satisfaction with home/work life balance



WHAT FACTORS HAVE THE MOST SIGNIFICANT IMPACT ON QUALITY OF LIFE?

Each one of these factors has a significant positive relationship with overall quality of life, the higher someone rates each of these areas 
the stronger their quality of life. Quality of life is most strongly related to being able to afford the necessities and beyond as well as being 
able to find a job and partake in leisure/recreation. Arts, safety and participation in the democratic process also play a role here.

Availability of bicycle pathways and bike lanes

Your state of mental health

Your ability to get around Calgary by private vehicle

Opportunities for you to participate in democratic processes (i.e. elections)

Your sense of belonging in society

The degree to which you feel safe in your neighbourhood

Affordability of arts programs and events to meet your needs

Your ability to find suitable employment

Your ability to afford more than just the necessities of life

Opportunities to partake in leisure/recreation activities of your choice

Your ability to afford necessities, such as food, shelter, clothing

4%

5%

8%

9%

9%

9%

9%

11%

11%

12%

13%

*Weights calculated using Shapley Regression Analysis – an advanced statistical technique which deals with highly correlated variables such as these factors being analyzed. 

Using regression analysis (a statistical technique that measures the strength of the relationship between variables) a total of 11 
areas were identified as having a significant relationship with quality of life. Each of these 11 factors has a different ‘weight’ or share 
of importance with respect to quality of life*. The breakdown in importance is as follows;



SEGMENTATION ANALYSIS



• In order to determine groupings within the data, a hierarchical  cluster analysis was performed. 
This was conducted using Ward’s method – an approach that maximizes the significant 
differences between clusters.

• We investigated 3 potential solutions – 3 cluster, 4 cluster and 5 cluster. 

• Analysing attitudinal and demographic information between the clusters helped inform the final 
choice of a 5 cluster solution. 

SEGMENTATION



Size of group = 21%

What defines this group/sets them apart from other segments:
• Very high quality of life, with 63% rating this as excellent and in addition, 48% rate their standard of living as excellent.
• Have the strongest sense of belonging in the community (97% rate this as strong or very strong) 
• All (100%) state they are satisfied with their home life, have a strong sense of purpose in life, are surrounded by loving family, 

companions or friends and can cope with their daily stress (as applicable)
• Provide the highest ratings across all areas of living standards, wellness, community, environment and arts.

Demographic skews
• Skew toward retired  and older residents. Very few under age 35.

This group is characterized by having the highest scores on 
virtually every aspect of quality of life. They tend to be 
happy overall, financially secure with low stress, highly 
engaged in community and have strong sense of belonging

HIGHLY CONTENT SEGMENT



Size of group = 29%

What defines this group/sets them apart from other segments:
• On par with the highly content segment in terms of quality of life and feelings towards their personal wellbeing but have significantly 

lower ratings on;
o Standard of living (19% rate it as excellent vs. 48% among the highly content)
o Financial stress (25% often feel this vs. 8% among the highly content)
o Sense of belonging (73% rate this as strong vs. 97% among the highly content)

• Provide the second highest ratings across all areas of living standards, wellness, community, environment and arts.

Demographic skews
• No demographic skews evident – encompass a range of different ages.

This group is generally happy however a small degree of 
financial stress lowers their standard of living scores 
relative to the highly content segment. They tend to be 
happy in terms of their quality of life and personal 
wellbeing.

MARGINALLY CONTENT SEGMENT



Size of group = 26%

A group who are suffering some degree of financial 
hardship but they have the support of a good network 
of friends and family and are happy with their home 
life and social circles

FINANCIALLY CONSTRAINED AND 
EMOTIONALLY SUPPORTED

What defines this group/sets them apart from other segments:
• Skew towards a perceived weaker standard of living (second weakest rating here with 21% feeling this is below average/poor).
• Skew towards higher levels of financial stress – 44% feel they often experience this.
• Relative to the financially constrained who are not emotionally supported, this group reports higher ratings on their health and

wellbeing. They are more likely to be;
o Satisfied with their home life (92% agree vs. 66% among the emotionally neglected)
o Surrounded by loving family, companions and friends (88% agree vs. 67% among the emotionally neglected)
o Able to cope with their daily stress (86% agree vs. 67% among the emotionally neglected)

• Across all groups this segment has the second lowest ratings for Calgary when it comes to housing (14% rate this as excellent/good)

Demographic skews
• Most fall into the 25-54 age group.



Size of group = 13%

A group who are suffering financial hardship without 
the support of a good network of friends and family

FINANCIALLY CONSTRAINED AND 
EMOTIONALLY NEGLECTED

What defines this group/sets them apart from other segments:
• Skew towards higher levels of financial stress – 44% feel they often experience this.
• Low sense of belonging - 46% feeling they have a weak sense of belonging.
• Relative to the financially constrained who are emotionally supported, this group reports lower ratings on their health and wellbeing. 

They are more likely to;
o Rate their state of mental health as below average/poor (24% vs. 4%)
o Be unhappy with their social network (33% are unhappy vs. 8%)
o Feel a weaker sense of purpose in life (31% vs. 5%)

Demographic skews
• A slight skew towards younger age groups particularly the under 35s (millennials)



Size of group = 11%

This segment scores lowest on quality of life and wellness 
factors. They have the lowest sense of belonging, highest 
financial stress, poorest mental and physical well being, 
and are the loneliest

DISENGAGED

What defines this group/sets them apart from other segments:
•Lowest self reported ratings on quality of life and standard of living (40% rate their quality of life as below average or poor while 55% 
feel the same way about their standard of living).
•74% often stress about their finances.
•75% have a weak sense of belonging and 45% are often lonely .
•60% are unhappy with their home life and 57% cannot cope with their daily stress.
•44% rate their mental health as below average or poor while 37% feel the same about their physical health.
•Lowest ratings on all areas of living standards, wellness, community, environment and arts.

Demographic skews
• A mix of ages but a skew towards those who are unemployed, looking for work or suffering a long term illness.


