
Family business philanthropy is a vital global contributor to education, health and humanitarian aid.1

In early 2016, EY in collaboration with the Center for Family Business at the University of St. Gallen 
conducted a survey to examine what drove families to engage in philanthropy as well as how family 
business philanthropy was managed and evaluated. The results of the study can be highlighted in five 
summary findings: 

1 Feliu and Botero, 2016; National Philanthropic Trust, 2013; Pharoah, Jenkins, and Goddard, 2014.
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1 Family businesses apply a portfolio approach to 
philanthropy 

Providing services to the community is the most 
prevalent form of family business philanthropy, 
followed by monetary contributions to charities and 
then social impact investing. In Canada, 57% want to 
support projects in their community, while 43% prefer 
to pick a cause, regardless of location.

2 Family businesses have a holistic perspective 
 centred on the founder’s values

The expression of family values develops over time 
into a strong instrument to bring the family together.

3 Philanthropy is organized through both family 
an business

Around two-thirds of family business owners organize 
their philanthropy through a family-specific vehicle, 
such as a family foundation, trust or office.

4 Government support is a decisive factor in 
 family business philanthropy

In countries where owners perceive that the laws 
promote tax benefits for giving, family businesses are 
more likely to engage in philanthropy.

5 Family businesses are keen on effective 
solutions

On average, 56% of all family business owners 
personally oversee the progress and effectiveness of 
their philanthropic projects.

This large-scale survey, including 525 responses from 
21 countries, was conducted by EY in collaboration 
with the Center for Family Business at the University 
of St. Gallen between January and February 
2016. Download full survey results here.
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creating lasting impact 

               through values and legacy

US$67b €490m£908m

In the US, corporations and 
foundations, many of which are family-
owned, donate over US$67b per year 

In the UK, the top 100 family 
businesses and foundations contribute 

£908m per year to societal causes

In Germany, family foundations 
donate around €490m every year to 

philanthropic projects

https://familybusiness.ey-vx.com/pdfs/family-business-philanthropy-creating-lasting-impact-through-values-and-legacy-lr.pdf

